Furniture Fair Brussels - Press Release
Unique in scale, intention and reputation.
The Brussels Furniture Fair has a clear concept and remains true to its strategy and core business. The largest target group is the middle segment. This was previously described as a somewhat traditional, conservative target group, neither particularly exciting nor innovative. However, it now turns out that in this time of crisis this middle segment is very significant indeed, on condition that the collections are credible, imaginative and innovative and that the presentation has sufficient appeal. The exhibitors have not spared any effort or expense on this front. The decor of the fair is also extremely attractive: a balance of modest and stylish black with optimistic, colourful touches.
This fair creates a positive energy with the prospect of a full season of sales ahead.

The Brussels Furniture Fair: a business event

It is a real challenge to stage a fair that meets expectations in a period of crisis. However, the 300 exhibitors are certainly up for the challenge. Seven well-filled halls, a new project, a striking campaign, a chic magazine, a trendy exhibition area. A broad, varied and highly commercial range. Effective segmentation and an attractive atmosphere. A high percentage of foreign participants. A high number of foreign visitors.
Even in times of crisis: a springboard to the export markets
The allure of Brussels is primarily a result of the range of products on offer: it is a compact fair, with a multi-faceted product range. Leading European manufacturers come to Brussels to display their latest collections. The era in which anything is possible is over. Even fairs themselves are being called into question. Most companies are making strategic choices. However, fairs remain a powerful marketing instrument and a springboard to the export market. Companies want to and indeed must continue to participate in the right fairs. The industry is trying to face up to the crisis by improving and expanding its product range, by renewing it more rapidly and by moving with increased urgency into foreign markets. As a result, the Furniture Fair is meeting the requirements of the market. The range of products on display determines the strength of our fair. This commercial aspect is of primary importance for our visitors. The important buyers from the surrounding countries are in attendance. The building of long-term relationships with these buyers is essential to both parties. This is the new, deeper role of a compact, yet international fair such as Brussels. The very large ‘mega’ fairs are likely to find it much more difficult to assume this role. For many exhibitors, this fair opens new perspectives for growth, especially abroad.
The Brussels Furniture Fair: filled to bursting

The exhibitors believe in the success of the fair. They will therefore be almost as numerous as last year, with just under 300 taking part.

59.7% of the total floor area will be taken up by Belgian exhibitors, but not always with Belgian products. Dutch participation has declined slightly in relative terms, but remains a front runner with 13.7%. The second most important group of exhibitors is from Germany, which has also risen, from 9.6 to 11.5%, followed by Italy which shows an increase from 6.3 to 7.5%. There are fewer French exhibitors than last year, but more from Poland. Exhibitors from other countries together make up 7.5%.
Overall, there is only a 3% decrease in stand floor area, despite the fact that Hall 2 and Hall 10 are not being used this year. This results in a fair filled to bursting point.
Inappropriate enthusiasm?

Around 20,000 visitors are expected, more than half of them from abroad, that is to say about as many as last year.

We are expecting as many Dutch visitors as last year, despite a relatively weak market situation, and more French visitors, thanks in no small part to the recent postponement of the Paris Furniture Fair. More German visitors are again expected, on the lookout for interesting niche products. More Irish, more Norwegians, probably more British visitors as well. A weaker turnout from Central Europe. Quite an optimistic forecast when one takes into account the increased concentration. But let’s not get too far ahead of ourselves.
The Belgian furniture industry: resilient and innovative
As always, the Belgian industry will be prominently represented and showing more innovation than ever. And not just the big names such as Mintjens, Recor, Mecam, Rom, Passe-Partout, Neyt, up2date and others, all in Hall 5 with their large, prestigious stands. Together with Meubar in Hall 3 and Hima in Hall 9, they make up a large share of Belgium’s legendary export volume. In the contemporary segment in Square and Hall 4, we also find names such as De Wulf Selection, Sicame, Neo Cocoon, MDR Decruy, Mobitec, Thor, Zet and others. A wide variety of contemporary products, with one great common denominator: honesty, reliability, creativity.
The Belgian sleep sector is more awake than ever. The proof of this is Brussels by Night, for which, with the exception of the Recticel group, nearly all the big names have signed up:
Acro Bedding, Anker Bedding, Boone, Elsach, Fitnite, Hilding, LS Bedding, Polypreen, Recor Bedding, Revor, Van Houdt, Van Landschoot and Veldeman Bedding. We also have several surprising newcomers in store, namely Rako, Ergomat and Box d’Aparto.

The Belgian industry is taking a stand and getting its teeth into the Belgian market and the export market in the surrounding countries, especially now the dollar and pound are on the backburner.

Many new exhibitors
Every year several exhibitors drop out, mostly due to a modified marketing strategy. For example, this year we will be missing Candy/Carina, Welle, Meubitrend, Venier and, in Brussels by Night, Kreamat, Simmons, Robusta, Dunlopillo and the Recticel group – although it was known beforehand that the latter only participated in 2007 and 2008 in order to turn the spotlight on Lattoflex and Olivier Strelli for Beka. We will also be missing several French exhibitors who pulled out before the postponement of the Paris fair was announced. By then it was too late to respond.
However, our joy is all the greater at the return of exhibitors such as Willi Schillig, Nolte Delbrück, Alberta, Home Spirit (Dodo) and Rauch, Spinder and Chita, who are returning after many years. Musterring will also bring an extra dimension to the fair. And then there are the new exhibitors, the most important of which are Doimo, Altoni, Dorelan, Tonin Casa, Novecento, Delta Salotti and Glamour Sofa with Bruma Salotti from Italy. Goretti, Svedex, Henk Schram and Javorina from the Netherlands. Sicame, NDJ, Pifu, Fandec, Diamond Spring Co. with Fitnite, Rako, Box d’Aparto, Ergomat, Sferato, Rive Bleue, Young Sit, Jooken and Deman from Belgium. Parisot, Tujague, Meubles du Menhir from France. Around 14% of the stand floor area will be taken up by companies that were not in attendance last year. In other words, there is sufficient stability and continuity, but once again also enough room for new faces.
Some highlights
There is so much to see and experience that it is almost dangerous to pick out individual names. Boone is once again a striking presence with its freestanding, foldaway bed with a genuine seating and sleep function. This bed was developed in collaboration with Mecam, which is a sure guarantee of high-quality seating comfort.

The Steinpol group is sparing no expense and will be presenting several brands, including the stylish Esprit Home.

The Polinova-Zehdenick group will be presenting the new Megapol home programme.

La Nuova Casa, which last year created a great stir, both literally and figuratively, will be letting its hair down with trendy seating furniture and original upholstered beds.

Mysterious: the steam-dried oak from Van Houdt, a unique process.

Mobitec again succeeds in stealing the show with its tables and chairs.
Ethnicraft, or how ethnic furniture becomes true world (and worldly) furniture.

Novyta again surprises us at its small stand with inventive, functional coffee tables.

Rom, as always, succeeds in introducing striking and markedly individual products and concepts onto the market.

Vandecasteele is presenting an ode to the 1960s with the S-Chair.

Sofabed will be showing sofa beds that are different from any others.
Eco-labels, recycling, sustainability from an aesthetic, functional and ecological perspective, technology for ecology, natural materials, ecological finishes, the weathered look (genuine or imitation), steam-dried oak: you can find it all at the Furniture Fair and not just in Nomade in Hall 8. These days, ecology is a theme in every segment.
Holland à la Carte: joining forces
Holland à la Carte is a group of leading Dutch manufacturers who will be presenting themselves as a group on the Patio. Holland à la Carte offers a broad range of products and is thereby making the Netherlands a clearly visible presence on the furniture map. With this initiative, the exhibitors are hoping to draw extra attention to their own product ranges. In order to set the right tone, food and drink will also be available. It is a complete concept with an intimate bar forming the meeting place for exhibitors and visitors. As a bonus, there will be an agreeable reception on Monday evening with canapés and drinks. The exhibitors in question are Probilex, Trend Collection, Goretti, Chita, Spinder, Kartell Collection, Ztahl by Dijkos, Vidato and Loom Furniture. 
Holland à la Carte represents a step into the future. We also regard it as a courteous gesture to our most important foreign market and a sign of good business sense. However, our intention is not to let this concept interfere with the market segmentation that makes the Furniture Fair such an effective event.

Holland à la Carte is a new formula founded on the enthusiasm of the exhibitors and it is hoped it will be a success among the visitors.
Brussels by Night: a statement 

Brussels by Night is affirming its success in a strong and innovative manner. Beds are becoming ever more comfortable in an atmosphere of luxury and good taste. As Brussels by Night so ably demonstrates, the sleep sector is also an innovative sector and Belgian manufacturers are amongst the leaders in the field.
With its Silent Sleep Technology, Veldeman Bedding is launching a noise-absorbing, acoustic headboard.

The Sleeping Society’s Boxygen concept with built-in air-conditioning.

Revor’s iSleep anti-electrosmog concept and its 100% biological Signatur range.

Dorelan is a newcomer to the Benelux, offering an extensive Italian collection ranging from technical sleep solutions to stylish box-spring versions.

The Rakoflex is again an aesthetic and hi-tech e-design with a slatted base.

Impossible to categorise is the brand-new modifiable collection of sofas/sofa beds from newcomer Box d’Aparto.

Pure nature: Recor Bedding’s use of horsetail hair.

Square
The Belgian Princess Elizabeth Antarctic Station is the inspiration for the concept behind Square 2009. This year, Square will become an enchanting polar landscape with icebergs, penguins, ice floes and several lost polar bears. As always, Square is a nice mix of fascinating newcomers, established names and strong brands, including the young talent in Design Street. In Square, you can find affordable design options as an alternative to the expensive A-brands. This year, it is not in Hall 2, but at the entrance to Hall 3. Square has also become somewhat more compact compared to previous years. However, the product range offered remains of central importance. Like every year, there is a core of old favourites, supplemented by a number of newcomers.
These old favourites include De Wulf Selection, Mirodan Creation, Joli Collection, Neo Cocoon, Zet and LC Mobili. 

Sicame is returning to the fair with 3 new collections aimed at the home market. Eurostile was also in Hall 3 last year, but in the modern segment. Amongst the newcomers are a striking number of Italian participants: Tonin Casa, Glamour Sofa and Doimo International. Novecento is a Belgian-Italian company. From Spain we have Mobliberica and Sofas MC and from France Idéel, which will be at Square for the second time. The Danish company Strictly Design is also a familiar name from last year. The Dutch will also be in attendance this year in the form of Klotz and Javorina, a Slovak-Dutch firm.

The Design Street is predominantly Dutch, with Oormerk, Chris Ruhe and Trecompany. The Belgian company Sohier Design will also be presenting its remarkable children’s furniture.
Following an initial presentation during MoOD, we will then be presenting the Flemish Masters: a neat example of collaboration between textile companies and furniture manufacturers. Under the inspirational leadership of Axel Enthoven and together with think-tank members Inge Van Gheel, Siegrid Demyttenaere, Marc Geysen and Maxime Szyf, several companies met the challenge of presenting newly developed fabrics directly on a piece of furniture or other object. Innovation, challenge, creativity; these are the key words which can give both our sectors a boost and which will be given a worthy platform at Square. What is particularly striking is that names such as Recor, Veldeman, Deknudt-Decora and Drisag are not elitist unknowns in the furniture world, but are in their own way all major mid-segment players.

More information in the attached press release.
Style themes for 2009, trend presentation and Be-Magazine
Art Director Siegrid Demyttenaere has come up with 3 new style themes for the new furniture season. The themes revolve around craftsmanship, sustainability and the feeling of community; we are looking to find it all closer to home. These themes are represented in concrete products in inspiring settings in the passages between the halls.
Sensitivity, Curiosity and Collectivity; these trends form the substance of the Be-Magazine which, for the fifth time, provides a useful and inspirational overview of the latest products on offer from Belgian manufacturers. Innovative, yet still representative of what the sector has to offer and what the visitor to the Furniture Fair can expect.
The Furniture Balthazars
The Furniture Balthazars are being awarded on Tuesday 3rd November.

The most innovative, the trendiest, the best Belgian product and the most groundbreaking product in the field of sleep comfort will again be crowned with the highly prized Balthazar bubbles.

The award winners are chosen by a professional jury made up of individuals closely involved in the sector, under the expert and distinguished eye of Axel Enthoven.
